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Our Mission is to provide you with the most effective, creative and customized solutions to meet your marketing and business needs. To assist in understanding who you are, please help us by answering the following questions about your business. 

General Company Information 

1] Deﬁne your business in 50 words or less. 

2] How long in business? 

How many employees? Where is your company located, what type of facility is it and how approx. how much space? What is your geographic area of business? How often is a buyer likely to purchase your services? 

3] 
What economic and business environment are you experiencing? 

How does it differ from the previous year? 

How would you like it to differ one year from now? 

4] What opportunities are you facing? (Economically, sales/marketing and organizationally) 
What challenges are you facing? 

5] What are your company goals and/or what are your sales goals for this year? 
How do they compare to the previous year? The coming year? 

6] What are your short ​term business opportunities? What are your long ​term business opportunities? 

7] 
How do you measure your success? (ie. attendance, profitability, number of clients) 
Marketing Information 

1] 
What is the scope of services you are looking for from us? 

Do you have a budget allocated for this marketing? If so, what is the range? 

2] What prompted you to move forward at this time? 

3] Have you ever worked with a marketing/design firm before? If so, who? 

Have you implemented a PR/marketing plan in the past? 

4] Who do you currently serve/sell to? What types of companies or who do you do business with? 

5] Who is your most important target audience? (be as specific as possible​ EG: referring attorneys, etc.) 

6]
How does your product/service influence your customers’ lives?

7] What key messages would you most like to articulate to these key audiences? 

8] 
Who is your primary competition? Where do you rank yourself amongst your competition? Where do you want to be ranked? Who is your secondary competition? 

9] 
How are you unique from your competition? (significant ways other than quality of service) 

10] How do your fees/costs compare within your market? 

11] What influences the buying decision most? 

12] What client needs are satisfied by your product/service? 
